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Public Relations, Information & Marketing Association 
(PRIMA) is a statewide organization comprised of 

North Carolina Community College Public Relations, 
Information and Marketing officials working together 
to enhance marketing and communications efforts on 
all state community college campuses while providing 

professional development opportunities within the 
North Carolina Community College System.

Officers
Carolyn Reinhardt, President, Catawba Valley Community College
Karen Manning, Secretary, Sandhills Community College
Lee Anna Haney, Treasurer, Blue Ridge Community College
Margo Greene, Western Director, Cleveland Community College
Carla Kucinski, Central Director, Guilford Technical Community College
Lisa Johnson, Eastern Director, College of The Albemarle
Morgan Steele, Webmaster, Central Carolina Community College
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Thursday, September 18
All workshop sessions run concurrently.

9 a.m - 11 a.m
Conference Check-in: In front of Concord J and Concord I

11 a.m. – Noon
Being on the Frontlines: Why Me? 
Presenter: Stan Turbeville 
Room: Concord J

Define Yourself: Branding a College that is Everything to 
Everyone
Presenter: Zac Henderson 
Room: Concord I

Noon – 1:30 p.m.
Lunch and Welcome
Speaker: Carolyn Reinhardt
Room: Kannapolis A

1:45 p.m. – 2:45 p.m.
Social Media on a Shoestring
Presenter: Lanita Withers Goins 
Room: Concord J

To App, or not to App, That is the Question: 
Native Apps vs. Responsive Design (mobile-friendly)
Presenter: Chad Treadway & Adam Bennett 
Room: Concord I
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3 p.m. – 4 p.m. 
Social Media Strategy
Presenter: Sven Schaefer 
Room: Concord J

Online Media-Buying Strategies
Presenter: Dan Verrillo 
Room: Concord I

4:15 p.m. – 5:15 p.m. 
Social Media and N.C. Public Education
Presenter: Andy Cagle 
Room: Concord J

Search Engine Optimization with No Budget: 
7 Ways to Boost Traffic
Presenter: William Hammer 
Room: Concord I

5:30 p.m. - 7:30 p.m.
Hotel Manager’s Reception
Two Complimentary drinks in the Hotel Main Lobby

6 p.m. - 8 p.m.
Dinner - 6:15 p.m.
Keynote Speaker: Humpy Wheeler 
Room: Carolina

 
Serving the Carolinas

Located in Fayetteville, NC | 910-486-2767  | 910-486-2766
tpd@fayobserver.com | www.targetprintingnc.com
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Friday, September 19
6 a.m - 9 a.m

Breakfast
Complementary with conference hotel - Main Lobby

9 a.m. – 10 a.m. 
Content Marketing Strategy for Every Channel
Presenters: Jim Hartnett and Sheila Leburg
Room: Concord J

10:15 a.m. – 11:15 a.m.
Best Practices Roundtable
Room: Concord J

11:15 a.m.
Closing Announcements and Adjourn

Being on the Frontlines: Why Me? 
A down-to-earth seminar on what it's like to be the PIO in the middle 
of a crisis with information on how to prepare yourself and others in 
the event of a crisis. What are your duties as the spokesperson for your 
college? What type of training do you need to become prepared? 
What relationships do you need to build before an event occurs? Each 
participant will receive an information packet on additional educational 
opportunities. 

Stan Turbeville 
Director of Marketing and Public Information, GTCC
Room: Concord J
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Define Yourself: Branding a College that is Everything 
to Everyone
If one of the goals of branding is “differentiation,” how do you brand 
something with an incredibly diverse set of offerings and a target audience 
that spans every age, race and socioeconomic group? How do you create 
a simple yet compelling brand for an institution that does so much for so 
many?

Such was the challenge of rebranding Wake Tech Community College, 
the largest community college in North Carolina, with more than 70,000 
students, six campuses and more than 1,900 employees. A cohesive 
brand story should be a source of great pride for an institution, enhancing 
awareness and reputation while creating a positive experience for students 
and the community. Join VisionPoint Marketing as we talk about the 
challenges of branding North Carolina’s largest community college. 

Zac Henderson
Business Development Manager, VisionPoint Marketing
Room: Concord I

Social Media on a Shoestring 
Almost everyone agrees: Social media is important. But in today’s climate 
of budget constraints and overworked staffs, it can be overwhelming 
to add yet another task to overfull plates. UNCG, a mid-sized regional 
public university with 17,000 students, has built a thriving social media 
community of more than 42,000 followers with existing staff and virtually 
no budget. Our presentation will show how to create successful social 
media platforms by your bootstraps, using existing resources and 
personnel and powered by grassroots enthusiasm. Whether your office 
is responsible for college-wide communications or sharing the story of a 
single department, listeners will take away step-by-step tools, tips and best 
practices to help strategize, launch and cultivate social media.

Lanita Withers Goins 
Staff Writer, University of North Carolina Greensboro
Room: Concord J

To App, or not to App, That is the Question: 
Native Apps vs. Responsive Design (mobile-friendly) 
According to a report by CNN Money in January 2014, “Americans 
used smartphone and tablet apps more than PCs to access the Internet 
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last month — the first time that has ever happened.” This presentation is 
meant to be an open discussion about which option may work better for 
your college: a native app or a good responsive website with “app-like 
features.” Bring your questions and any research you have done previously 
to share with the group.

Chad Treadway 
Senior Graphic Designer, Cube Creative Design
Adam Bennett 
Owner, Cube Creative Design
Room: Concord I

Social Media Strategy
As with any business it is very important to also set goals for your social 
media platforms. Very few marketers actually do this. Instead they post 
what comes to mind just to get it over with. They do forget that setting 
strategic and tactical goals for every campaign is critical for their success. 
In this training we will show how to set, implement and check goals their 
social media efforts. Furthermore we will explain the analytical tools that 
are available and present different case examples for goal setting and 
their achievement. 

Sven Schaefer 
Owner, Tangram Media
Room: Concord J

Online Media-Buying Strategies
When it comes to digital advertising and social-media buying, a lot has 
changed and continues to do so. Learn about the online advertising 
options available for registration, workforce training and professional 
development. This presentation will cover social media including Facebook 
and Twitter from a media-buying perspective and provide an overview of 
the rise in online video (YouTube) and audio (Pandora and others). 

Dan Verrillo 
Media Strategist/Account Manager, Media Placement Services 
Room: Concord I

Social Media and N.C. Public Education
The proliferation of social media use has created a minefield for public 
educators and public education institutions. This presentation deals with 
the traps and pitfalls for both and the ways to avoid falling victim. While 
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focusing primarily on employment and the First Amendment (and how to 
train your employees to avoid situations that may embarrass them and the 
college), the presentation delves into institutional guidelines to effectively 
use social media as a communications tool. 

Andy Cagle 
Director of Marketing and Communications, Richmond Community College
Room: Concord J 

Search Engine Optimization with No Budget: 
7 Ways to Boost Traffic
In a world where the Internet contains a plethora of information, many are 
looking to Search Engine Optimization (SEO) to gain more visibility online. 
We’ll discuss the elements that can be used to improve traffic to your sites 
and the leads your websites generate — all without busting your budget. 

William Hammer 
Manager, Biz Boost Pros
Room: Concord I

Content Marketing Strategy for Every Channel
This session will dive into the development of demographics-driven 
content marketing strategy. Attendees will learn to develop content that 
accomplishes institutional goals and to distribute it intelligently using 
demographic data across all major channels of marketing (print and mail, 
web and social media).

Jim Hartnett 
President, Academic Marketing Services
Sheila Leburg 
Vice President, Academic Marketing Services
Room: Concord J 

Best Practices Roundtable
Share and discuss with your community college colleagues insights and 
lessons learned while promoting your college. Bring your tips, tricks, 
methods and success stories. 

Room: Concord J
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Adam Bennett
Owner, Cube Creative Design
Adam Bennett is owner and founder of Cube Creative Design. He is a 
graduate of Appalachian State University received a bachelor’s degree in 
Graphic Arts and Imaging Technology as well as a master’s in Industrial 
Technology. We aim to create individual relationship with all our clients 
be it big or small. Cube Creative Design offers complete web design and 
hosting, digital signage solutions, professional print and graphic design, 
and printing services to businesses, governments, churches, and nonprofit 
organizations.

Andy Cagle
Director of Marketing and Communications, Richmond Community College 
Andy Cagle is director of marketing and communications at Richmond 
Community College, a position he has held since April 2013. Prior to that, 
he worked in public relations in NASCAR and K-12 public education. He 
holds undergraduate degrees from North Carolina State University and 
the University of North Carolina at Pembroke and was in the first cohort 
to graduate from the University of North Carolina School of Journalism 
and Mass Communications’ Master’s in Technology and Communications 
program. In his spare time, he still plays with race cars (and trucks) and 
has an unhealthy obsession with old British motorcycles.

Lanita Withers Goins
Staff Writer, University of North Carolina Greensboro
Lanita Withers Goins has worked as a staff writer with UNCG University 
Relations since January 2009, crafting stories that reflect the brain, arms 
and heart of the institution. She handles media relations; writes for the 
UNCG News web site, campus newsletter Campus Weekly and UNCG 
Magazine; and serves as the primary author of the university’s institutional 
Twitter account and Facebook accounts. Prior to UNCG, she worked 
for five years at the Greensboro News & Record, covering municipal 
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governments, community news, higher education and business. She is a 
2003 graduate of the University of North Carolina at Chapel Hill, where 
she majored in journalism. 

William Hammer
Manager, Biz Boost Pros
William Hammer has been in marketing and sales his entire career 
and has worked for a number of years at a community newspaper in 
Greensboro, N.C. He is a graduate of Duke University and manages a 
team of web designers and webmasters who build and optimize websites 
for a diverse cross-section of clients from a Greensboro-based office. 

Jim Hartnett
President, Academic Marketing Services
Jim Hartnett recently joined Academic Marketing Services as president, 
following assignments in manufacturing and finance at leading commercial 
printers in the Midwest. With a background in engineering and business, 
Jim brings both a process and marketing perspective to the efforts of 
community colleges to better serve their communities and key constituents. 
And, he’s an avid Tigers fan!

Zachary Henderson
Business Development Manager, VisionPoint Marketing
Zachary Henderson is business development manager for VisionPoint 
Marketing, a Raleigh-based agency that provides planning, execution and 
measurement of strategic marketing initiatives for the higher education 
industry. A consultant, strategist and brand advocate, Zac helps institutions 
reframe their greatest marketing challenges into opportunities to better 
engage prospective students, donors and internal audiences alike. He’s 
worked with clients across the country including Virginia Tech, George 
Mason University, UC Santa Barbara, College of Southern Maryland, 
Wake Technical Community College and his alma mater, NC State 
University.

Sheila Leburg
Vice President, Academic Marketing Services 
Sheila Leburg has been helping community colleges craft their marketing 
message for more than 15 years as part of the CareerFocus Consortium, 
and has experience working with colleges of all shapes and sizes, large 
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and small, urban and rural. Sheila is a strong advocate of the need for 
community colleges to develop content for an integrated approach to 
marketing in accomplishing their institutional goals, including increasing 
enrollment, improving institutional prestige and winning funding elections.

Sven Schaefer
Owner, Tangram Media
Sven Schaefer has been a German Air Force pilot for 22 years and retired 
in 2006 with the rank of major. He immigrated to the U.S. with his family 
the same year. His company (now named Tangram Media) was founded 
in 2007. Tangram Media is based in Pinehurst N.C. and delivers custom-
tailored consulting and trainings for small to medium-sized businesses. 
As “a technology consulting company,” Sven and his team have helped 
hundreds of businesses achieve their goals and increase their ROI. Social 
media, online marketing and state-of-the-art, custom web development are 
Tangram Media’s main areas of expertise. 

Chad Treadway
Senior Graphic Designer, Cube Creative Design 
Chad is the senior graphic designer for Cube Creative. He also serves 
as the lead front-end developer and sales manager for the Wilkesboro 
office. He holds an Associates Degree from Wilkes Community College, 
a B.S. in Graphic Arts and Imaging Technology and Master of Arts in 
Industrial Technology from Appalachian State. Chad is married to Amber 
R.Treadway and they have one child Raylan Jack Treadway.

Stan Turbeville
Director of Marketing and Public Information, 
Guilford Technical Community College
For the past five years, Stan Turbeville has been the Director of Marketing 
and Public Information for Guilford Technical Community College in 
Jamestown, N.C. He is responsible for all college marketing initiatives, 
public relations and is a part of the college’s crisis communication team. 
Stan holds a bachelor’s degree in business administration and a master’s 
degree in English from East Carolina University. Additionally, he holds 
a master of Business Administration from High Point University and is 
pursuing his doctorate in Leadership Studies at North Carolina Agricultural 
and Technical State University. Stan has more than 20 years of corporate 
and higher education experience in marketing, human resources and 
project management. 
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Dan Verrillo
Media Strategist/Account Manager, Media Placement Services 
Dan Verrillo has acted as the lead account manager/media planner for 
Media Placement Services’ community college and higher education 
clients. 

Howard Augustine “Humpy” Wheeler, Jr.
Keynote Speaker
Legendary racing promoter Howard Augustine “Humpy” Wheeler, Jr., 
is the immediate past president and general manager of NASCAR’s 
Charlotte Motor Speedway. Better known as “Humpy,” he is the most 
decorated promoter in NASCAR auto racing and helped transform the 
1.5-mile superspeedway into one of the world’s leading sports facilities. 
Wheeler is a member of nine Halls of Fame, including the International 
Motorsports Hall of Fame. Born in Belmont, N.C., Wheeler attended the 
University of South Carolina on a football scholarship and graduated with 
a degree in journalism. Prior to joining Lowe’s Motor Speedway, Wheeler 
worked as a sports writer, a television director, a real estate manager and 
a dirt track promoter. He also served as director of racing at Firestone 
Rubber & Tire Co. during its most visible years in the sport. He is currently 
the Chairman of The Wheeler Company, a management consulting firm 
focused on professional sports, motorsports and general business.
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ADDVERTISING.

Please donʼt hold the misspelling against us -- this is really 
what we do. Addvertising. Weʼre an add agency. 

Need to add more enrollees? We can help. Need to add new markets, new 
growth, new ideas, new digital presence? We can help with that, too. And 

because of our local knowledge and expertise, weʼre able to add extra
value to every marketing and media dollar you spend. Want to learn more? 

Add us to the conversation. Call 877-MY-VIAMARK,
or visit ViamarkEducation.com.
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